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A Look at Tehama County Through the Eyes of our Visitors: A Strategic Branding Effort  
Brooks Shares Insights as Strategy for Economic Development 
 
Having visited Tehama County from Corning to Manton, Los Molinos to Red Bluff, Cottonwood to Lassen Park, Roger 
Brooks shared his thoughts, including ñthe good, the bad, and the ugly,ò with over 200 attendees August 12 at Rolling Hills 
Casino. What can visitors do here that they canôt do closer to home, he challenged. What will draw more of the 27,000,000 
yearly travelers off of I-5 for a night or two? In other words, how can you attract spending to the area? 
 
A few of his ñconversation startersò included day trips to the under-marketed Lassen Volcanic National Park and the moun-
tain wineries of Manton; motorcycle rentals and rides for day trips along Highway 36, a horribly curvy road for cars, but a 
thrill for motorcyclists. He also suggested easier access to the river, equipment and boat rentals; the need for helpful, wel-
coming signage off the Interstate; more experiential opportunities related to the olive industry (cooking classes, education-
al signs) and more curbside appeal in the downtown areas.  
 
Tehama County was first introduced to Roger Brooks, CEO of Destination Development, Inc., in March at the Seeds of 
Opportunity Economic Forecast event. Brooks has worked with nearly 1,000 communities, successfully guiding them in 
their community branding, revitalization and marketing efforts. He is well known for energizing communities into action, 
providing ideas they can implement today to make a difference tomorrow. 
 
ñWe have solid reasons for visitors to travel to Tehama County and stay,ò said Kathy Schmitz, CEO for the Job Training 
Center. ñBut we must become more strategic and aligned in how we attract and maintain their interest. Those same inter-
ests and opportunities will also entice some to start or relocate businesses here. This 
assessment is meant as a first step toward achieving that goal.ò 
 
Merchants, restaurant owners, chambers of commerce, city staff and elected officials, 
economic development, service clubs, and recreation facilities staff were in attendance. 
The audience was engaged in Brooksô presentation, which included several dozen pho-
tographs documenting his visit to the county and examples of communities that have 
incorporated positive changes.  
 
The session was sponsored by the Tehama County Branding Project and funded by Red 
Bluff/Tehama County Chamber of Commerce, Rolling Hills Casino, Job Training Center, 
Tehama EDC, Red Bluff Daily News, North Valley Services, Downtown Red Bluff Busi-
ness Association, and the Tehama County Farm Bureau. Next steps include the actual 
brand development process. ñWeôre confident we can have a new brand and materials in 
place by early next year,ò said Schmitz. 

Tehama County Technology & Social Marketing Series for Business 

 
Does your business have a web presence? Are you utilizing technology to reach your customers? Are you managing your 
website and Facebook responsibilities? Are you too overwhelmed to know where to begin? These are just a few of the 
questions asked of business owners that attended the Tehama County Technology and Social Marketing Series.  
 
The Job Training Center, Tehama EDC and the Red Bluff Daily News partnered with The Chico Project to bring Tehama 
County businesses a series of practical workshops aimed at raising understanding and application of  technology and so-
cial marketing in their business. Casey Hatcher from The Chico Project designed and presented the workshops.  
 
The first workshop was held on July 21st and provided a general overview on creating websites, web marketing and the 
basics of social networks. The second workshop, held on July 28, was titled: Social Networking Online - Using Facebook 
 and Twitter to Reach Your Target Market and was the best attended out of the three sessions in the series. The 
 final workshop was held on August 4th. It focused on knowing what options are available for building a simple,  
  professional website.  



J o b  T r a i n i n g  C e n t e r  &  B u s i n e s s  O n e  S t o p  S e r v i c e s 

New Happen ings  a t  the  JTC. . . 

community coordinator reportô10 

Patricia Ocampoôs business plan for Fashion Palooza, a creative jewelry boutique, won her 
top honors at the third annual Be Your Own Boss Camp, July 5-9. Ocampo was one of twen-
ty-one business plans presented during the business plan competition held on the last day of 
the camp.  
 
Throughout the week the group of 16-21 year olds learned the inôs and outôs of running their 
own business. From making a good impression to understanding risk, hearing local business 
ownersô advice, learning about the stock market to researching consumer wants and needs; 
they stretched their comfort zones and started thinking like entrepreneurs. 
 
On Friday, a panel of local judges, Dan Gilliland from Superior California Economic Develop-

ment Corporation, Tyler Smail from Edward Jones Financial and Tim Morehouse from the Job Training Center, ranked the stu-
dents in a business plan competition which included PowerPoint presentations, commercials, and posters. Six finalists were 
chosen to compete in a final round for cash and prizes which included a round trip ticket, lodging and registration to the Ulti-
mate Teen Life Summit at Disney World July 18-24.  
  
Frank Kennedy of InSight, was the class instructor. Residing in Pennsylvania, Kennedy has taught hundreds of students 
around the globe. Kennedy combines his love for teaching and magic tricks with his pas-
sion for business. According to participant Alicia Shearer (who took home the 4th place 
prize), ñAs an instructor, Frank was more than I could have asked for. He was fun, ener-
getic, and entertaining. He presented things in a way we could understand and remem-
ber. This has to be one of the best classes Iôve ever taken.ò  
 
Unfortunately, Patricia Ocampo was unable to attend the Ultimate Life Summit, so se-
cond place winner Holly Coffman, took her place. About her trip Holly said, ñI am very 
glad I had the chance to go, it 
was life changing and sooo 
much fun! I know some of the 
people I met while at the confer-
ence will be lifetime friends and 
I know the material I learned will 
always have an impact on my 
life decisions.ò 
 
The Be Your Own Boss Camp 
was sponsored by the Job 
Training Center, Business One 
Stop Services, Tehama County 
Youth Council, Shasta College 
Tehama Campus, and the Red 
Bluff Daily News. 

3rd Annual Youth Entrepreneurship Camp a Success! 
Be Your Own Boss Camp Held July 5th-9th 
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JTC Administers another Successful Summer Program 

 
In addition to the Summer Youth Program, the Tehama County Department of Social Services requested Job Training Center 
administer a temporary employment program for CalWorks clients. The program employed 20 clients from March 2010 to Sep-
tember 2010. Some of the clients worked at public or not for profit agencies.  Others contacted private sector employers and 
were placed for up to 3 months. Job Training Center paid the wages and required benefits for the clients and the agencies   
provided supervision, mentoring and quality work opportunities.  
 
 Of the 20 clients, 7 were employed by their host agency. One obtained a position at another agency and is earning 
  $21.00 per hour. Several have decided to enroll in college classes.  

 

 

Above: 1st Place Winner Patricia 
Ocampo with trainer Frank Kennedy 
Left: Competition finalists 
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New Happen ings  a t  the  JTC. . .  

w w w. j o b t r a i n i n g c e n t e r. o rg  

Workforce One and Two, commonly referred to as WF1 and WF2, are JTCôs  
supervised crews of unemployed adults and older youth, working throughout the county for 
both private and public entities, gaining skills and earning a paycheck. WF1 has been very 
busy with projects in the community this summer. They painted the inside and outside of the 
Red Bluff-Tehama County Chamber of Commerce building and the Tehama County Proba-
tion building. They are in the process of moving furniture from two current Social Services 
locations into one new building in Corning. They painted the Job Training Center office and 
prepped for the new carpet installation. They also installed a new crushed granite walkway 
on the historic side of Ide Adobe Park and set up for Adobe Days at the park.  
 
The crew has also begun assisting in Red Bluff 
beautification by pulling weeds, picking up trash 
and pressure washing buildings and sidewalks 
covered by dirt and cobwebs. They have taken 
over the landscaping and upkeep of the Cone-
Kimball Tower on a weekly basis along with all the 
churches they regularly service. Additionally, they 
have had dozens of weed abatement jobs from 
private parties (mostly weed eating fields and fire 
breaks for home protection). If interested in hiring 
WF1 for short-term landscaping and repair work, 
please call 529-7000 for more information. 
 
Like WF1, WF2 is a supervised work crew however 
their projects focus more on building administrative and customer service skills. WF2 currently split their time between 
projects at Ide Adobe State Park and the Department of Social Services. At Ide Adobe, the crew spent most of July 
and August preparing for the parkôs annual event called Adobe Day, which was held on August 21st. Preparations in-
cluded crafting a quilted wall hanging that was raffled off at Adobe Day. The crew also baked over 1,000 biscuits and 
over 100 pieces of cornbread. Most of the signage for the event was produced by the crew. 100 ñbabyò candles were 
made and butter was churned. There were 300 bags stamped with the Ide brand and then filled with coins called 
ñeaglesò. They helped produce and distribute the flyers and alerted the media via telephone, internet and mail. In Sep-
tember, they began preparing for the Ide Adobe Horseshoe Tournament which will be held at the end of October.  
 
The work done by WF2 at the Department of Social Services is mostly office assistance. WF2 puts together the forms 
necessary for people to apply for and receive many services provided by DSS. WF2 also participated in vehicle wash-
ing, mailing projects and general 
housekeeping. During the last 
quarter DSS converted comput-
er operating systems and the 
crew also assembled operation-
al training binders for the      
clerical department.  

 
 
 
 
 
 
 

Work Force One and Two in Action 
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Work Force 2 crew members pre-
pare for Adobe Day, held on  
August 21st. 

WF1 Crew members 
working on one of 
their many projects 

 

 

 

 

 


